
 

 

FALL 2016 PR INTERNSHIP  

 

2018 – 19 PR INTERNSHIP  

Who We Are:  
The mission of the Cove is to give youth experiencing homelessness a safe place to thrive. 
Unaccompanied homeless youth (UHY) are some of Waco's most vulnerable citizens. Young people 
experiencing housing instability have been shown to be more prone to sexual and emotional abuse, 
human trafficking, depression, suicide, and substance abuse. Over 335 high school students in Waco ISD 
were identified as homeless for the 2017-18 school year. 160+ of those were also unaccompanied, 
meaning they were experiencing homelessness by themselves, not in the care of a parent or legal 
guardian. The Cove is an after-school teen nurturing center for homeless youth of Waco ISD to access 
showers, laundry, supportive case management, and educational programming Monday – Thursday, 4-
8pm.  
 
What You Will Do:  
This internship is project based with an emphasis on the intern taking an active role in the organization’s 
day-to-day operations. The Cove’s start-up environment provides interns with the unique opportunity to 
engage with a variety of PR platforms and mediums. Interns will have high levels of autonomy to create 
and be creative in laying the foundation for The Cove’s annual PR strategy. Interns should be strategically-
minded self-starters who have a desire to make a difference in the Waco community. 
 

Projects & Responsibilities:  

 Drive traffic and increase community visibility on The Cove’s social media channels: Twitter, 
Facebook, Instagram and website  

 Develop a Marketing Plan-on-a-Page for the 2018-2019 academic year  

 Brainstorm ideas for garnering media attention and identify additional PR partnerships in the 
community  

 Utilize analytics to track community engagement with Cove PR platforms  

 Coordinate PR events with outside organizations and potential corporate sponsors  

 Write blog posts, newsletters, email content, and news articles to promote the story and work of The 
Cove  
 

Requirements:  

 Working towards a Bachelor’s degree in journalism, advertising, public relations, or business 
communications 

 Superior writing and editing skills 
 Ability to work in a startup environment  
 Ability to collaborate with a team and persons outside of the organization  
 Ability to empathically and ethically convey stories of vulnerable youth  
 Availability to work 10 hours a week  
 Experience with InDesign, photography, and videography preferred  
 


